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Project Overview
WHAT’S THE ASSIGNMENT?

Pick a well-known brand that has super sucky social media presence. Reinvent it in a 
very concise, surprising, and cohesive way.

Final Campaign must be portfolio-worthy and executions should be shown in their 
environment via Ad Parlor Mockup Generator or Creative Hub. 

FINAL DELIVERABLES DUE:
- 6 Tweets
- 4 Insta or Snapchat or TikTok or Facebook SponsoredAds (Be short and impactful) 



The Creative Brief
WHAT’S OUR GOAL?

It all starts with the celebration of love and free expression. The campaign celebrates 
the essence of Pride month. It’s about who you are, how far you have come and, 
discovering your own palette.

We will hire local artists in big cities to create murals with Sherwin Williams paint 
products. These murals would then be photographed and redeveloped digitally to be 
projected on walls across the city. 

To view the murals, individuals will download the Sherwin Williams app “DiscoverSW.” 
Through the app, they will swipe over to a lense that will project the murals located 
on specific walls across the city. Additionally, people will be able to see the beautiful 
murals as if they were projected behind them. The first 6 people to take pictures 
with the mural and send it in will be given a free paint-job of a room in their homes 
courtesy of Sherwin Williams.

By promoting an interactive campaign paired with local artists and Queer Eye, we are 
hoping to increase brand awareness and give the brand a refreshing, new feel. We 
want customers to know Sherwin Williams, although a huge Fortune 500 company, 
cares about its customer’s individuality, current social issues, and what’s going on in 
local communities. 

TAGLINE
“Discover your palette.” 



Key Message    Insightsl

l

WHAT WE FOUND.

KEY MESSAGE:
Sherwin Williams is more than just colors.
#DiscoverYourPalette

INSIGHTS: 
Sherwin Williams has not targeted this audience before. 
People like to feel included and accepted, and we believe this Fortune 500 company 
has a lot of opportunity to make this happen. Our campaign is engaging and interactive 
- two things our target audiences love.



The Big Idea
#DiscoverYourPalette

To celebrate Pride Month, Sherwin Williams will have six local artists paint murals that 
express who they are and their own personal journeys. These murals will be digitally 
transformed and geotagged to specific walls around NYC. To view the murals, people 
will have to download the DiscoverSW app and view through the camera. 

Bonus** First six people to send in pictures with the walls will win a free paint-job of 
one room courtesy of Sherwin Williams.



Meet Diego
TAPR 1

Male, 24

Diego is an Instagram model in LA who loves Matcha lattes, poke bowls and binge 
watching Netflix with his dog Avo (short for avocado).

He is currently a grad student studying Marketing Strategy at UCLA and is in his last 
year.  His dress code is almost always black, but on occasion likes to add a pop of color 
to his look. He is never seen without his shades and enjoys trying new restaurants on 
the weekends.

Interests: Zara, ALDO, Netflix
HHI is $48,000-$50,000
Household size is 1-2 people



Meet Trisha
TAPR 2

Female, 28

Trisha lives in a single bedroom apartment in San Francisco with her girlfriend 
Kassandra, and together they take care of their rescue dog Al. 

She graduated from San Francisco State University with a degree with Business 
Administration and Management in 2014, and today works for Zillow in the 
administration department. 

On weekends, Trisha loves to be outside and will often take Al on day trips to the 
coast. Trisha also has an appreciation for art and museums.
 
Interests: ASOS, Nordstrom, Top Shop, Spotify
HHI is $45,000-$75,999
Household size is 1-2 people



Brainstorming Tweets
(20 Each)

“Coming soon to a wall near you… #DiscoverYourPalette”
“Something colorful is coming. #DiscoverYourPalette”
“We take everything personally. #DiscoverYourPalette”
“Where completely personal and strictly business meet. #DiscoverYourPalette”
“Why fit in when your walls can stand out? #DiscoverYourPalette”
“Give your walls some much-needed color. #DiscoverYourPalette”
“Life is too short for ordinary walls. #DiscoverYourPalette”
“The more the merrier, right? And have you seen how many colors we offer? 
#DiscoverYourPalette” 
“We’ll let our paints speak for themselves. #DiscoverYourPalette”
“In a world where everything is exposed. We wanted to bring a little mystery back into 
everyone’s lives. #DiscoverYourPalette” 
“Dare to unveil what’s underneath? #DiscoverYourPalette”
“Good things come to those who download the DiscoverSW App. 
#DiscoverYourPalette”
“Out of sight, but never out of mind. #DiscoverYourPalette and download DiscoverSW”
“You can’t always get what you want. But in this case, you actually can. 
#DiscoverYourPalette” 
“The only stain you’ll ever embrace. #DiscoverYourPalette” (or “A stain you’ll choose to 
embrace. #DiscoverYourPalette”) 
“The only shade you’ll ever love. #DiscoverYourPalette”
“Want to see what’s underneath? So do we. #DiscoverYourPalette” 
“The most colorful mystery yet. #DiscoverYourPalette”
“We’ve got plenty of surprises up our… wall. #DiscoverYourPalette” 
“Download DiscoverSW… only if you’re curious. #DiscoverYourPalette”
“Need some new colors in your life? #DiscoverYourPalette”
“We’re not all that surface-level. #DiscoverYourPalette”
“We make it personal. #DiscoverYourPalette”
“First imagine the possibilities. And then watch them come to life. 
#DiscoverYourPalette”



Discover SW App
A New Look.

We wanted to create an app that embodied our campaign. Something that stood out 
among Sherwin Williams other apps and would make people do a double take.



Tweet Mockups
6 Tweets with Images



Tweet Mockups
Continued...



Tweet Mockups
Continued...



Facebook Mockups
2 Carousels



Instagram Mockups
Instagram Banner + Story

Instagram story will 
tell people about the 
campaign and about the 
DiscoverSW App.



Video Demo
How the app works -



Closing Thoughts
Thank you!

This campaign was awesome to put together. Since our idea was so out of the box for 
Sherwin Williams, it was fun to be able to push the boundaries of the brands voice 
and find fresh, creative solutions to rejuvinating the brand image. I also enjoyed all 
the colors and imaging we were able to use since our campaign was focused on Pride 
Month and aspects of the celebration.

The tweets were fun to put together, and I really enjoyed getting to work with Marcela 
on this project. She was very easy to bounce ideas off of and had a lot of good insights 
and concepts to bring to the table. 

What I learned from this project is to think outside the box and try things that a 
company might not seem to go for. Some of the best campaigns that exist are ones 
that are unexpected. 


